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Warning - Disclaimer 

The purpose of this book is to educate and entertain. It is distributed with the 

understanding that the publisher is not engaged in the dispensation of legal advice. 
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You Are Invited to Ongoing Training... 

If you would like to know more and get started on the journey to online entrepreneurship 

visit https://BookLaunchBoosterRockets.com to find out more about ongoing training for 
authors, speakers, and authorpreneurs to get your message out to the world quickly. 

You may already be a part of this training program. If so, log in to your members area and 

register for your next webinar. 

See you on the inside, 

Connie Ragen Green 
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Introduction to Book Launch Booster Rockets 

 

This book explains how you can write a short book on your topic that will help you to make 

more sales and get your information into the hands of more people than you could ever do 

using traditional marketing methods. But it is about so much more than that, in terms of 

how to reach your target audience by using the strategies I share in great detail here, 

including the use of keywords, research around your topic and the people who are already 

the movers and shakers in your niche, and promotional tactics that will allow you to 

become a bestselling author over and over again. 

I'm Connie Ragen Green and I have been working exclusively on the internet since 2006. 

Before that time I was a classroom teacher in the inner city of Los Angeles, California for 

twenty years. In January of 1986 I was inspired to return to school to earn my teaching 

credential after the Challenger Space Shuttle disaster that took the life of the 'first teacher 

in space" Christa McAuliffe. I continue to hold a Kindergarten through twelfth grade 

teaching credential even though I do not anticipate working in that profession ever again. 

Simultaneously I worked as a real estate broker and residential appraiser, a career that 

began in 1983 while I was in my early twenties. I gave up my appraisal license soon after 

coming online. I maintain my broker's license to assist me and my family members with 

our own transactions. This is also how I am able to be a part of a group plan for my medical 

insurance. I have no regrets about my two careers and am grateful that I am now doing 

work I love and that gives me great purpose and direction in my life. 

My online marketing encompasses several business models, and working with authors to 

help them write and publish their books is the one that has become the source of my 

greatest joy. In 2012 I founded Hunter's Moon Publishing and since that time have been 

involved with scores of non-fiction books as author, publisher, mentor, and marketer. The 

information I am sharing with you here is based on my own experience of writing, 

publishing, and marketing more than twenty titles, as well as assisting others with their 

process through my publishing company and my mentoring programs. It is my goal and 

intention to share this knowledge and experience with you here in a way that will facilitate 
your efforts as you create your own "booster rocket" to get your message out to the world. 

Maintain an open mind and stay positive about your goals as you read through and 

implement this training. It will be the hardest work you have ever done while also being 

more simple and easy than you could have imagined. Trust me to share every detail of what 

you need to do here and then create your own booster rocket. Be sure to let me know when 

yours is published so that I may share it with my ever growing community. Follow me on 

Twitter @ConnieGreen as the starting point of our long and fruitful relationship and let me 

know there if you have questions using the hashtag #boosterrocket to further this 

community of people with a message to share with the world. 
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The Truth About the State of Book Publishing 
 

As I was working with one of my clients on getting her first book ready to be published, she 
paused for a moment and asked me this question, 

"What if I've spent the past year blogging and speaking about my book's topic, three 

months on writing my book, and now another month with launching the book, and almost 

no one actually purchases my book?" 

This question, or some form of it is in the mind of every author, whether they express it out 

loud or keep it bottled up deep inside them. Since becoming a published author in 2010 I 

have now worked closely in a one-on-one relationship with more than a hundred non-

fiction authors, and in small groups with well over eight hundred people who are writing 

with the goal of getting their message out to the world. And if no one is reading your book, 

no matter if they purchased it or received it as a free download then your message is not 

getting the exposure it needs. 

The truth is that it is extremely difficult to sell copies of your book outside of your 

community or "circle of influence." According to reliable sources "The average U.S. 

nonfiction book is now selling less than 250 copies per year and less than 2,000 copies over 

its lifetime." (Source: https://www.bkconnection.com/the-10-awful-truths-about-book-

publishing) This averages out to less than a thousand dollars US each year, and less than 

seventy-five hundred US dollars over the next ten years or so, assuming that what you are 

writing is evergreen and will still be viewed as relevant in your niche and on your specific 

topic after the first two years. 

With that in mind, I spent some time thinking seriously about this dilemma. How could 

authors all over the world, even authors of fiction and other writing genres make sure their 

books were found by those who would most benefit from reading them, and on a consistent 
basis? 

This would become my primary focus for my own books, as well as those written by my 

students and clients. It is possible to get your message out to the world through your 

writing and there are a variety of ways to do this. This strategy of creating short books, or 

"booster rockets" as I have come to call them is the fastest and most effective way I have 

found during my several years of research. The world of POD (print on demand) book 

publishing that became available through Amazon in the early 2000s changed the game 

and leveled the playing field for everyone who wanted to write and publish a book. Now 

the challenge is to get your book into the hands of the people who will most benefit from 

what you, and only you have to share with them. 

Keep reading, take action, and you will discover that people all over the world are anxious 
to join your community and become a raving fan when they see what you have to offer. 
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The Solution - Book Launch Booster Rockets 
 

It was the first weekend of October, 2018 when I began my internal dialogue around this. I 

was spending the week in Alpine, Utah at the home of close friends. The husband is one of 

my mentors and as we began this discussion someone asked me about the Falcon 9 

spacecraft launching from Vandenberg Air Force Base not far from where I live in southern 

California, on Sunday evening. Coincidentally, this launch coincided with my thoughts 

about book launches and so the coincidences (it is my belief there aren't any) and the 

connections (everything is connected) began to build. 

This is taken directly from the SpaceX site at https://www.spacex.com/falcon9:  

The Falcon 9 rocket is the vehicle that brings Space Exploration Technologies (SpaceX)'s 

Dragon spacecraft into space. SpaceX regularly uses the Falcon 9 to bring its Dragon 

spacecraft to the International Space Station. Dragon made the first private spacecraft visit 

ever there in October 2012. 

Paying attention to these launches has become something of a hobby over the past couple 

of years, and as I studied this particular launch I became aware of some things that made 
this one unique and groundbreaking... 

Falcon 9 is a two-stage rocket designed and manufactured by SpaceX for the reliable and safe 

transport of satellites and the Dragon spacecraft into orbit. Falcon 9 is the first orbital class 

rocket capable of reflight. SpaceX believes rocket reusability is the key breakthrough needed 

to reduce the cost of access to space and enable people to live on other planets. 

This was the very first time they had attempted this (landing the first stage booster rocket) 
on the West Coast of the United States. 

SpaceX inaugurated its West Coast rocket-landing pad in style. And, less than 8 minutes after 
liftoff, the booster's first stage came back to Earth for a pinpoint touchdown at SpaceX's 
Vandenberg landing zone, just a quarter-mile (400 meters) from its launch pad.  
 
It was from the events surrounding this Falcon 9 rocket launch on Sunday evening, October 
7, 2018, as well as my internal dialog and the conversations I had with my mentor and his 
family members that led me to creating this Book Launch Rocket Booster training. 
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This was the view from Los Angeles on the evening of October 7, 2018 
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Creating Your Book Launch Booster Rocket 

Welcome to your "Book Launch Booster Rockets" training. The goal of this program is to:  

 Show you how to choose a niche topic and category on Amazon directly related to 

the book you are writing or have already written. 

 Explain how you can quickly put together a short book (approximately ten thousand 

words in length - your "booster rocket") to sell on Amazon that will logically lead 

readers to you, your book(s), and to anything else you have to offer such as online 

courses, live events and retreats, and coaching/consulting/mentoring. 

 Teach you how to use this strategy as part of a bigger plan to market you, your 

book(s), your information products, your live courses, affiliate products/courses, 

your live events, and your coaching/mentoring programs. 

In other words, your short - fifty pages or so - "booster rocket" book will launch you and 

everything you would like to achieve into the lives of the people you wish to reach. Get this 
book into their hands and they will help you and your business to blast off into outer space. 

Here are some rocket booster basics: 

Twin solid rocket boosters were first introduced for human spaceflight missions on the 

first launch of the space shuttle April 12, 1981. They operate in parallel with the main 

engines for the first two minutes of flight to provide the thrust needed for the launch 

vehicle to escape the gravitational pull of Earth. The added booster segment contains more 

solid propellant to allow the rocket to lift more weight and reach a higher altitude before 
the boosters separate from the core stage. 

To get off the ground, a rocket needs a ton of thrust, and that is exactly what you will learn 

how to do with your book(s) in this training course. Let's get ready to blast off! 
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Why a Micro-Course? 
 

I chose to create this book as a part of a training that is referred to as a "micro-course." This 

means that it will be shorter in length than what you may be accustomed to, while 

containing every detail of what I want to teach you. In other words, I am cutting to the 

chase and saving you much time in the process, while also providing you with proprietary 

and proven information that will enable you to create your own "booster rocket" quickly 
and begin selling more of your books almost immediately. 

This is a five-part training course. I divided the information I wanted to share with you into 

the five logical steps you will take to launch your book to the top of its category or 

categories as quickly as possible, and turned each step into its own section. This is to 

ensure that what I am teaching and sharing with you here maintains its integrity and clarity 

and allows you to move forward in a seamless and flowing motion from beginning to end. 

You will want to use this training over and over again, not only for your own books but for 

books written by others. Yes, you can turn this system into a part or full-time business 

where authors will pay you to set up rocket boosters for their books. I hope this is 
something you will consider seriously after you have done it for yourself once or twice. 

I would also encourage you to share this Book Launch Booster Rockets Micro-Course with 

others who would also benefit through my affiliate program. This means that by sharing 

this training program with others through your special tracking link you will earn a fifty 

percent commission each time someone purchases through you. This course is relatively 

inexpensive so the commission is nominal, but I have many other products and courses 

that sell for much more. Affiliate marketing was my first business and revenue model and I 

have been considered a "super affiliate" since 2008. Find out the details at 
https://AffiliateLinksandTools.com. 
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The Five Distinct and Logical Parts of This Process 

Part I addresses your goal for your book. You must know where it is you wish to go before 

you may plan out and begin your journey. For example, if you would like to be a public 

speaker, or if you are already speaking and wish to increase your engagements, this can be 

one of the goals you work to achieve by writing and publishing your short "booster rocket" 

book. Or perhaps your goal is to grow your business with the visibility and credibility that 

comes with authorship. Maybe you have a brick and mortar local business and you want to 

share some of your knowledge and experience with others. Whatever your goal, creating a 
"booster rocket" will get you there more quickly and effectively than by any other means. 

Part II is on how to do the necessary research that must be done in order to create a 

booster rocket that will do what you are intending for it to do, as well as the keywords that 

will come into play while you are creating your booster rocket. I include many examples in 

this section and share my thinking on how to interpret the results of your research. Once 

you get used to doing research in this way and choosing your keywords in a way that 

makes sense for your target audience you will be able to apply these skills to marketing 

your blog or website, information products and online courses, affiliate products, local 

businesses, and anything else you are doing that involves people searching for information 

on the internet. 

Part III is where you actually spend a few days writing your booster rocket. I'll share the 

exact process I continue to use for all of my books, whether they are five to ten thousand 

word booster rockets or forty thousand words published as a full length book, both 
physically as a paperback book and digitally for the Kindle platform. 

Part IV is how to upload, publish, and market your booster rocket. In this section I have 

included screen shots from the platform we use to upload and publish our booster rockets 

so that you will understand each step of the process. When done properly your booster 
rocket will blast off immediately and begin serving you as you work through your goals. 

Part V addresses where you may choose to go next, after your booster rocket is published 

and sending people to you in a variety of ways. 

Once you have successfully completed all of these steps, rinse and repeat. Each time you do 

this you multiply your results exponentially! 
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What Exactly Is a Book Booster Rocket? 
 

You may have already figured out that a booster rocket, as I am defining that term here 

within your training is a short writing that is used to attract prospects to you on Amazon 

and other authors' sites. A "short writing" consists of approximately eight to ten thousand 
words, give or take, and is approximately fifty to sixty pages in length. 

One of my goals is to impress upon you the power of writing and publishing your own 

booster rocket. Never before in recorded history have individuals been able to reach their 

arms around the world in a nanosecond. Now you can. This power begins in your heart and 

your mind, spills over and into your fingers as you create your outline and type your words, 

and manifests in a document that can be accessed by more than a billion people around the 

planet through the connectivity of the internet.  

I will point out here that you may have already written much of this within blog posts, 

white papers, short reports and other written content you have created on your topic in the 

past. If this is the case, you will be able to put together your booster rocket in less than a 

week. If not, it will take you up to two weeks of dedicated focus and effort to create one. In 

either case, this is a relatively short period of time compared to the benefits you will 

receive over time. 

Yes, you read that correctly. You may repurpose previous original writing, transcripts of 
audio recordings or videos and webinars and use it for your booster rocket. 

Be sure to include some appropriate images, screen shots, and other details to flesh out 
your message so that it is well received by your target audience readers. 
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The Book Launch Booster Rocket System 

We must begin at the beginning. 

I do not know you personally, but since you are reading this training guide I do know a few 
things about you. 

• You have a message important enough to you that you want to share it with people 

all over the world. 

• You already have one or more books, courses, short reports, information products, 

coaching, and more, yet you are not reaching enough of the right people for you to 

consider your business to be a success. 

• You see others with a similar message who are experiencing the visibility and 

credibility you crave and wonder what they are doing differently and what they 

know that you do not in order to attract such a large following. 

• You believe you are working harder than most people you know. 

• You are not earning the income you desire at this time in your life. 

If you nodded "yes" to three or more of these points then I can help you to achieve your 

goals. Remember that a belief is simply a thought we keep on thinking and that you can 

achieve more than you ever imagined during your lifetime. 

I begin with this precept... 

We are living in a day and age like no other. We can easily reach and communicate with 

people around the world in nanoseconds. Technology is now available to people all over 

the world, regardless of their location or socio-economic status, or previous experience. If 

you have a message to share with others, there are scores of people eagerly waiting to hear 

it from you. A book available digitally can be shared lightning fast with someone on the 

other side of the world; your task is to make it as easy and simple as possible for them to 
find you in the first place. 

You will learn from me how to do the necessary research, find and use the most 

appropriate keywords, write in a way that is simultaneously engaging and informing, 

publish on a platform that has gone global in a matter of a few years, and market to your 

ideal prospects in a way that turns them into raving fans. 

You will do this over and over in the coming years and for projects you will create based on 

what you wish to share with others.  

It is as though you have seven and a half billion people on speed dial and they are waiting 

by their phone for you to call. Yes, this is very powerful and very effective and not to be 
taken lightly.  

Let the games begin! 
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Part I - What is Your "Big Picture" Goal? 
 

In order for you to create an effective booster rocket to sell more of your book(s), you must 

first think about your overall goal in regards to authorship, your niche topic, and your 

overall business. What exactly is it you would like to achieve? 

• speaking engagements at select venues 

• bestseller status on an international level 

• overall credibility/authority 

• massive visibility, online and offline 

• increased leadership and expert status 

• additional product and online course sales 

• increased attendance at your own events and retreats 

• more people in your coaching and mentoring programs 

• additional income overall, which includes active, passive, and residual 

• change your lifestyle (less work, more play; travel; kids and grandkids) 

• help others - volunteering is my greatest joy! 

It is possible to reach any of these goals, and my suggestion is to narrow it down to two or 

three for maximum results. It is important to have your goal(s) top of mind as you put 

together your booster rocket. 

Let's say that you have chosen the goals of going after speaking engagements and 

credibility/authority around your main topic. Write down what that would look like for 
you and how it would make a difference in your life. 

In my case, I inadvertently chose these two goals (speaking engagements and 

credibility/authority) while writing my first book, Huge Profits with a Tiny List: 50 Ways to 

Use Relationship Marketing to Increase Your Bottom Line back in 2010. I say inadvertently, 

because at that time I was not focused on having my goals in place before taking action on 

my projects. The saying that comes to mind is "If you don't know where you're going, you'll 

end up someplace else." 

Where do you want to be in a year? in three years? I find that three years out is the longest 

I want to plan for, as things may change over time and alter your goals and desires. In my 

family we all write down our goals for the next quarter, next year, and three years out and 

then review them every month to see how things are moving forward. 

Write down your goals as it has been proven over and over in various studies that when 

you write something down it is more likely to transpire and manifest because you have 

connected it with your thoughts and actions. Review what you have written down regularly 
to make sure it remains top of mind for you. 

Let's move on to the next piece of this strategy. 

https://connieragengreen.com/
http://connieloves.me/HugeProfitsTinyList
http://connieloves.me/HugeProfitsTinyList
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Part II Research and Keywords 
 

You have now chosen one or two goals as a part of your book launch booster rocket 

process. The next step is to do your research to find out what others in your niche are doing 

to promote themselves and their topic with rocket boosters. Be willing to take your time 

here for optimal effects. Any shortcuts at this point in the process will weaken the power of 

your rocket booster, and could even cause it to fizzle and drop out of the sky. 

I'm breaking the term "research" down into three steps: 

• Topic/Subject research to learn more about what books are already available in the 

marketplace on your niche topic. 

• Author research to learn which authors, speakers, and thought leaders are the 

"movers and shakers" on your topic. 

• Keyword research to learn which search terms are best to use so that your target 

audience can more easily locate your book. 

This can be a time consuming process and I promise you it is well worth every minute you 

will spend in researching the people, topics, niches and categories, and books that make 
sense for your book and business. 

Start by making a list of the thought leaders, experts, and authorities in your niche. The 

goal here is to see if they have a book or books on their topic, and if they have already 

created a booster rocket to grow their list and sell more copies of their main book(s). You 

may be surprised to discover that most of the people you think of here will not have a full 

length book or a book booster rocket. You also want to find out what these people have 

available online and offline in terms of courses, programs, live events and retreats, and 

physical products. 

These are some of the people I have included on my list: 

Marc Guberti , John Lee Dumas, Pat Flynn, and Steve Olsher on podcasting  

Grant Baldwin, Grant Cardone, Darren Hardy, Tim Ferriss, Danny Iny, Michael Hyatt, and 

Evan Carmichael on speaking and entrepreneurship 

Benjamin Hardy, Henneke Duistermaat, and Jon Morrow on blogging  

Jeff Goins, Sandra Beckwith, Nina Amir, and Donna Kozik on authorship 

Go to Amazon and do two searches for your niche topic; one for "books" and another for 

"Kindle." This will ensure you see everything available in both formats, even though we are 
predominantly interested in digital downloads on Kindle. 

When I begin with a search for Kindle books on podcasting Podcast Launch: How to Create 

& Launch Your Podcast by John Lee Dumas is near the top of the list: 

https://amzn.to/2FHo8ps
https://amzn.to/2FHo8ps
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John Lee Dumas was on my list for this topic. He also offers a free podcast course and 
shares the link on the front cover. Scrolling down further I see this additional information... 

 

 

And Amazon also shows me which other books were purchased by those who purchased 
this one: 

https://connieragengreen.com/
https://amzn.to/2FHo8ps
https://amzn.to/2FHo8ps
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It is only the "Podcasting for Dummies" book that is not an example of a "rocket booster" on 

this topic. 

The next step is to do a "look inside" to search for keywords and to find out anything else 

that might be helpful to us. 

 

 

 

https://amzn.to/2FHo8ps
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The Preface as well as all of the chapter titles and the Epilogue are keyword rich and I make 

note of them for my own marketing efforts in the near future. Below the table of contents 
is: 

 

 

 

 

 

https://connieragengreen.com/
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John Lee Dumas has all of the bases covered by offering readers a free podcast course, a 

free audio download, an hour and a half long webinar called The Podcast Masterclass, and 
information on podcasting websites and hosting solutions. Whew! 

Let's look at the categories this book is listed in... 

 

 

You will be hard pressed to find a better example, and I honestly got lucky by finding this 

one right away. Let's look at another topic and niche it down further to see what is 

available. 

 

I go to the Kindle listings and use the search term "Ted Talk ideas for entrepreneurs" and 
these books come up in the results: 

 

https://amzn.to/2FHo8ps
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It is only the Richard Branson book that is not an example of a "rocket booster" on this 

topic. 

Donna Kozik is on my list of authors to search for, so let's take a look at her book here. 

 

 

https://connieragengreen.com/
https://amzn.to/2Qbzu98
https://amzn.to/2Qbzu98
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The next step is to do a "look inside" to search for keywords and to find out anything else 

that might be helpful to us. 

 

 

 

You can see that Donna has information in great detail about TED Talks, as well as 

including an audio recording, an edited transcript, and information on her "speaker's 

bureau." Her bonus here is a report on "How to Turn Your Talk into a Book." The keywords 

https://amzn.to/2Qbzu98
https://amzn.to/2Qbzu98
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for this topic are limited but inclusive. They include "The TED nomination process" and 

"how to prepare a TED talk." 

Let's look at the categories this book is listed in... 

 

 

 

Let's review what we just did here. We began with a keyword search of the specific topic of 

interest to us, utilizing Amazon's separate Kindle and book listings to achieve more 
complete results. 

We located a relevant book and conducted a "Look Inside" for ideas on sub-topics and 
keywords used by the author. 

Then we looked at the niche categories to get a better idea of how to list our book. 

Next, find out what each author has available online and offline. Conduct two separate 

searches on Google; one for the author's name in quotes and another for their book's title in 

quotes. 

The next part of your research is to do a search for the additional authors and thought 

leaders you have on the list you have compiled to see what they may have that fits our 

definition of a "booster rocket." 

I will begin with a search for books by Grant Cardone, a self-described bestselling author, 

world's #1 sales trainer, renowned speaker, international social media influencer, and real 

estate mogul. To me, Grant is the man who wrote The 10X Rule: The Only Difference Between 

Success and Failure and helped me to become more productive in my business and personal 

https://connieragengreen.com/
https://amzn.to/2QYeJLh
https://amzn.to/2QYeJLh
https://amzn.to/2Qbzu98
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life than I ever thought possible. When I added his name to my list earlier I truthfully 

believed I would not find a booster rocket within his published books. I was incorrect and 

this makes for an excellent example of the power of this type of book in the bigger picture 

of achieving your goals. 

My research tells me that of the seven books he has published since 2010, it is his most 

recent one that qualifies as a booster rocket. The title is How to Create Wealth Investing in 

Real Estate: How to Build Wealth with Multi-Family Real Estate. It was released on 
September 12, 2018. 

My opinion is that Grant wants to be known as a real estate mogul far more than he wants 

to be known for any of the other topics in his bio on his website. By writing and publishing 

this latest book he is able to leverage his name and previous success in a way that few 
people are doing. Here is that book: 

 

 

This book listing also tells me that the keyword search phrases "how to create wealth" and 

"how to build wealth" are valuable when it comes to real estate and investing. Grant 
wouldn't have included both of them in his title if this were not so. 

When we look at what people who purchase this book also purchase, this substantiates my 

belief that he is building a new fan base for his real estate knowledge and expertise by 

leveraging his success as a thought leader in the areas of productivity and sales skills. That 

is just part of the magic of creating a booster rocket; you can jump to the head of the line in 

a new area in a fraction of the time it would take you otherwise. 

https://amzn.to/2Fvzexm
https://amzn.to/2Fvzexm
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Three of the books shown are also written by Grant Cardone. 

Here is the detail page: 

 

This book is ranked in the categories of Finance and Funding, which encompass so much 

more than the more common keyword phrase "real estate investing." You can see that 

Grant has a plan for dominating these areas and that his booster rocket will help him to 

achieve this goal in record time. We must learn from his research and results. 

Let's see what we can find online and offline offered by some of the names on my list. 

John Lee Dumas has built a business around his brand of "Entrepreneurs on Fire" and this 

continues to serve him well with courses, products, speaking engagements, and more. His 
booster rocket invites people into his community with free courses and more. 

Henneke Duistermaat, someone I have only been following for less than a year now has two 

books, both of which I have determined to be booster rockets. She is active in two niche, 
copywriting and web sales copy and also blogging. Here are her books on Amazon: 

 

https://connieragengreen.com/
https://amzn.to/2Fvzexm
https://amzn.to/2Fvzexm
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This one, How to Write Seductive Web Copy: An Easy Guide to Picking Up More Customers is 

clearly aimed at those who need to persuade readers and sell products and courses online 

to grow their businesses. It has sixty-seven pages and uses the keywords writing skills,  

business and money, and education and reference for the category listing. In the "books 

people also purchased" section is one by my long time friend and former Mastermind 

partner Ray Edwards, but it is not a booster rocket. Take a look at How to Write Copy That 
Sells: The Step-By-Step System for More Sales, to More Customers, More Often to see why. 

 

Henneke's other booster rocket is titled Blog to Win Business: How to Enchant Readers and 

Woo Customers. It contains one hundred-seven pages and uses the keywords blogging and 
business writing as the listing categories. 

 

https://amzn.to/2QYgRCL
https://amzn.to/2Bn4QRQ
https://amzn.to/2Bn4QRQ
https://amzn.to/2KkSRHx
https://amzn.to/2KkSRHx
https://amzn.to/2QYgRCL
https://amzn.to/2KkSRHx
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Let's take a closer look at some other niche topics.  Health and wellness is an excellent one, 

so I made a list of the people I follow when I want reliable, current information on this 
topic. They include Johnny Bowden and Mark Hyman. 

They both have many books, but I am not finding exactly what I am looking for. Perhaps 

these two are too well established in their fields, or believe they are to engage in this type 

of promotion. I would encourage them to take another look at this strategy if I were 

mentoring them. 

After the initial search for experts and authorities we are familiar with, we then begin a 

search for books, only the ones available for Kindle as a digital download using the 

keyword phrases we feel are relevant to our specific niche. Begin with a broad keyword 

and work your way down to the long-tail keyword phrases. 

I begin by searching for "health and wellness" in the Kindle category. 

Now I move on to another keyword phrase: 

"health food" 

and this book shows up in the results: 

The Whole Foods Diet: The Lifesaving Plan for Health and Longevity 

 

This book was co-authored by John Mackey, the current CEO and co-founder of Whole 

Foods Markets (1980) and was released in April of 2017. 

Next I do a "Look Inside" to see what I will find. 

The Foreword is written by Dean Ornish, someone I am familiar with. 

Each book and author you find and determine to be relevant to your own niche topic will 

lead you to more books, additional authors, and an almost unlimited amount of 

https://connieragengreen.com/
https://amzn.to/2S2LJSv
https://amzn.to/2S2LJSv
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information. Don't get lost in this research. Instead, work slowly and methodically to make 

sure you have done your due diligence before moving on to the next step in the booster 
rocket process. 

Twenty minutes and many clicks later leads me to The China Study: The Most 

Comprehensive Study of Nutrition Ever Conducted And the Startling Implications for Diet, 

Weight Loss, And Long-term Health by T. Colin Campbell and his son, physician Thomas M. 

Campbell II. I read this book when it first came out in 2006 and it was revolutionary to the 

world in terms of learning more about food and health. It continues to be a book that is 

viewed by many to be one of the most influential studies on the importance of changing the 
way we eat and think about food. 

This was the first of Campbell's three books and it is only the most recent one, The Low-

Carb Fraud that qualifies as a booster rocket. My guess would be that even though he sold 

over a million copies of The China Study and followed up with Whole: Rethinking the 

Science of Nutrition in 2013, later that year Campbell realized he needed to build a stronger, 

more recent community of followers in order to remain relevant in his niche. That book is 
here: 

 

At ninety-eight pages, this book uses the keywords health, fitness and dieting, nutrition, 

and weight maintenance as its categories. This is not surprising, but isn't it easier to know 

that these phrases specifically are ones that people are searching for when they are looking 
for this type of information? 

https://amzn.to/2QXs8mF
https://amzn.to/2QXs8mF
https://amzn.to/2QXs8mF
https://amzn.to/2qVeG7t
https://amzn.to/2qVeG7t
https://amzn.to/2DwNNym
https://amzn.to/2DwNNym
https://amzn.to/2DwNNym
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I will reiterate my admonishment from earlier: keep track of your research so that you will 

be able to refer back to it more easily over time. A spreadsheet is probably best, but I am 

not a spreadsheet person. So my method involves creating a document where I will record 

my findings by keyword, author, and books found. I then do my research to see what each 

of these people has available on the internet, separate from their books to decide which 

keywords, categories, and information I will include in my booster rocket before I outline 
and write it. 

My goal is to do no more than three hours of research for any one project. 

  

https://connieragengreen.com/
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How to Absorb Books Quickly 

 

You absorb a book by first scanning the table of contents for ideas, sub-topics, and 

keywords, followed by a scan of the introduction, the index (if there is one), and then 

looking through the pages of the book reading photo captions and subheads and first 

paragraphs. This will only take you a few minutes once you get the rhythm of scanning in 

this way.  

 

This tactic is perfect for when you're researching a subject and have a bunch of books to go 

through, but no idea which are any good and which are simply a waste of your time. Look 

for repeated words and themes. Write them down. These will be things the market talks 

about, respects, and refers to in this niche.  

 

Quickly scanning through just five random books like this on one topic will give you a great 

idea on who the experts are and who the people who have become an authority on the 

topic are right now. In twenty minutes (you can do this while standing in a bookstore or 

library) you can reduce a stack of ten or twelve books down to one or two "must read" 
essentials. 

 

Final Thoughts on Keywords 
 

Keywords are defined as the words we use when searching online to find exactly what we 
were thinking of before we started our search. 

All keywords are not created equal, as some are primary keywords, others are secondary, 
and finally, there are long-tail keywords. 

A primary keyword phrase may be "real estate" or "pet store" or "golf shoes." 

Secondary keyword phrases include "homes in miami" and "raw food pet store" and "men's 

golf shoes." 

Long-tail keyword phrases could be "three bedroom homes for rent in north miami" and 

"instinct raw dog food delivered in miami" and "men's size 10 1/2 golf shoes with spikes." 

When you are searching on Google or Amazon begin with the broad keywords to see what 

results are returned to you. Then niche it down by getting more and more specific and see 

what you find. The hidden gems are those books written by people who know little about 

keywords and simply do what is most natural for them. These are the books that are found 

by the right people, meaning those that are interested in, ready to spend money on, and will 
most benefit from what is being shared between the digital pages. 
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Part III - Writing Your Book 
 

The truth is that the writing of your book launch booster rocket is the fastest and easiest 

part of this process, and your completed projects will eventually become the most effective 

promotion and marketing tools you can imagine. This booster rocket book is intended to be 
a quick read for your prospect and filled with actionable information and details. 

If you are not used to writing, think about speaking your book and having it transcribed. In 

the example I provided from Donna Kozik - Talking About TED Talks: TED, TEDx & SUE Talk 

Preparation Ideas for Authors, Coaches, Consultants & Entrepreneurs she clearly states at the 

beginning that her book is a transcription of a one hour long webinar training. This is one 

method of "talking your book" that works well for many people. 

 

No matter which path you take to get your information and knowledge of your topic out of 
your head and on to the page, you must begin with a detailed outline. 

 

The Importance of Outlining Your Booster Rocket 
 

Remember that this book is serving to get your message out to the world. You are an expert 

and an authority on your niche topic, even if you do not feel that way at the present time, 
and others will benefit from reading what you have to say. Your task is to present yourself  

https://connieragengreen.com/
https://amzn.to/2Qbzu98
https://amzn.to/2Qbzu98
https://amzn.to/2Qbzu98
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in such a way that readers will be able to see the bigger picture of what you have to offer 

them and will take advantage of connecting with you. 

When I have an idea for a book of any type, or an online course, live event or retreat, or an 

information product, I begin by writing a blog post about it. This is my way of fleshing out 

my idea and breathing life into it, first in my mind and then on the page. My goal is to write 

approximately five hundred words about it and publish it for my readers and visitors to 

evaluate and comment on back to me. 

Then I take that exact same article and publish it to LinkedIn Pulse/Articles and also to 

Medium. The feedback from these sites is invaluable in that the majority of the readers are 

not familiar with me. They tend to be more critical of what I publish than the people who 

know me and have followed me for a decade or more. 

Now it is time to create an outline so my thoughts and ideas will be organized and the 

writing process will flow more smoothly and easily than if I simply attempt to write off the 

top of my head. 

For your booster rocket book I am recommending a simple outline that breaks your book 

down into several sections with a couple of sub-sections in each, as needed to explain your 

topic. For example, this book is outlined in this way: 

• Introduction to Book Launch Booster Rockets 

• Creating Your Book Launch Booster Rocket 

• The Five Distinct and Logical Parts of This Course 

• The Book Launch Booster Rocket System 

• Summary/Conclusion 

• About the Author 

These are the six sections of the book.  

Within each section are one or more sub-sections. 

The seventeen sub-sections include: 

• The Truth About the State of Book Publishing  

• The Solution - Book Launch Booster Rockets 

• Why a Micro-Course? 

• What Exactly Is a Book Booster Rocket? 

• Part I - What is Your "Big Picture" Goal?  

• Part II Research and Keywords  

• How to Absorb Books Quickly  

• Part III - Writing Your Book  

• The Importance of Outlining Your Booster Rocket 

• The Maker Culture and Social Movement 

• Protecting Your Time with a Tight Schedule 
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• The Concept of Rocks, Pebbles, and Sand 

• Your Author Page  

• Part IV - Upload, Publish, and Market Your Book 

• Uploading and Publishing on the Kindle Direct Publishing Platform 

• Marketing is Forever!  

• Part V - What's Next? 

Create a complete and tight outline and then decide what information you will include 

within each section. I compare this to moving from one house to another. In the soon to be 

"old" house you pack everything carefully into boxes and label each one according to what 

is inside. You may have ten "kitchen" boxes, with each one labeled further with what type 

of kitchen items are inside. This becomes "kitchen flatware" and "kitchen canned food" and 

"kitchen frying pans" and more. "Kitchen" is the section and "kitchen canned food" 

becomes the sub-section. When you arrive at your new house and someone is hungry you 

can open the "kitchen canned food" box and choose a can of food to eat. Hopefully you've 

packed a can opened in this box as well, because it's more valuable here than in a separate 

box labeled "kitchen accessories" or "kitchen small appliances."  

I think you get the idea here with this. There is great value in being organized and detailed 

in life, and perhaps more so when it comes to writing a book. It saves time and the final 

product will be well received by your readers and prospects. 

You will work exclusively on your outline until it is ready for you to fill in the blanks with 

the information you intend to include in each section and sub-section. For these booster 

rocket books you don't really need to divide them into chapters. I think the headings in the 

table of contents speak for themselves, and as long as your book makes logical sense from 

beginning to end you will be thrilled with your results. 

At the very beginning of your book, right before the table of contents you will include the 

specific details of where readers can go to learn more about you. Invite them to find out 

more by joining your list and receiving free, relevant information they can implement right 

away. Go back to the beginning of this book to see what I mean. 

Also, plan out the outlining, writing, and publishing of your booster rocket so that it doesn't 

become an ongoing project. By this I mean that you must toss out any thoughts of 

perfectionism, feelings of inadequacy, and lack of confidence for thoughts of positivity, 

feelings of joy, and confidently knowing that you have knowledge, experience, and ideas 

that will help others to change their lives. 

Two Booster Rocket Examples 

Before we go any further I want to highlight two books written by people I am working 

closely with as they build and grow their businesses.  Each of these follow this strategy of 

the "booster rocket" phenomenon and I am sharing them with you here so that you will 

have even more examples for the book you will be writing and publishing. 

https://connieragengreen.com/
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The first is from nutritionist and wellness coach Cheryl A Major and is her first published 

book. It is titled Eat Your Blues Away - Disappearing Depression by Changing How You Eat. 

 

Cheryl lived with depression for many years before accidentally discovering how she could 

"disappear" this condition by changing how she ate. This all began when she was helping a 

close friend get their cholesterol under control without taking statins and to come back 

from being borderline diabetic. She has gone on to help many people with what she 
experienced, tested, and researched over the years.  

The second one is from author and speaker Clay Morgan and is titled Gain Influence 

Through Communication: How To Connect With Others and Build Meaningful Relationships. 

 

 

http://connieloves.me/bluesaway
http://connieloves.me/gaininfluence
http://connieloves.me/gaininfluence
http://connieloves.me/bluesaway
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Clay is a former college professor who now works as a corporate consultant. In his efforts 

to get back to public speaking, authorship, and coaching as his prime business models he 
launched this booster rocket to get his message and information out to the world. 

 

The Maker Culture and Social Movement 
 

mak-er 

mākәr - a person or thing that makes or produces something 

synonyms: creator, manufacturer, constructor, builder, producer, fabricator, inventor, 
architect, designer 

I'm going to take liberties here and add a synonym to this definition. 

writer 

If you write you are a maker. Period. 

This may be a new concept to you but I would like for you to learn more so that you can 

embrace it. Makers not only make "things" but also create words that change the world. 

Now that we can so easily self-publish and share our thoughts, ideas, precepts, visions, and 

experiences with others around the planet we are all makers in our own right. Here are 

some resources for you to find out more: 

https://en.wikipedia.org/wiki/Maker_culture 

https://makerfaire.com/ 

https://www.techopedia.com/definition/28408/maker-movement 

And this is from a site called Curiosity Commons: 

So how did this phenomenon called the “maker movement” begin? Burke (2014) explains that 

while certain aspects of the maker movement such as hobbyists, arts and crafts groups, shop 

classes, practical education and science fairs have existed for ages, it was the launch of Make: 

magazine  in 2005, and its published information about maker-related projects, that gave the 

maker movement its impetus (p. 11). It’s important to note that Make: magazine, according to 

Martinez and Stager (2013), “is the Gutenberg Bible of the burgeoning ‘maker’ community” 
(p. 27). 

Anderson (2013) reports that a further catalyst for the growth and surge of the maker 

movement occurred when Make: magazine devised “maker faires”, as “a series of venues for 

makers to express themselves” and share their creations (as cited in Burke, 2014, p. 11). It was 

then that the “movement was born, at least as a collective concept” (Burke, 2014, p. 11). Since 

https://connieragengreen.com/
https://en.wikipedia.org/wiki/Maker_culture
https://makerfaire.com/
https://www.techopedia.com/definition/28408/maker-movement
https://curiositycommons.wordpress.com/a-brief-history-of-makerspaces/
https://makezine.com/
https://makezine.com/
https://makezine.com/
https://makezine.com/
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that time, we have seen makerspaces, maker faires and other maker communities emerge in a 

variety of venues worldwide. 

I have begun to introduce myself as both a "creative" and a "maker" to others and that has 

started some interesting conversations. I encourage you to explore these ideas and see 

what comes up for you. We are now living in a world where labels and descriptions morph 

and grow over time. I believe that someday soon people will choose to refer themselves in a 

more creative way than we have for last couple of centuries. I was met with blank stares 

when I introduced my work as a teacher as "working to stretch young minds into seeing the 

realm of possibilities for tomorrow" and I believe in my lifetime this may be a much better 
description than "teacher" or "instructor" might be. 

 

Protecting Your Time with a Tight Schedule 
 

The phrase "protecting time" refers to blocking out chunks of time for interactions and 

encounters that are so important they simply cannot be missed. This can be dedicated and 

focused time you spend with a spouse, a child, or a friend. It can be time you spend in an 

activity that cannot be repeated, such as a live musical performance or a speech or a 

volunteer opportunity. I am using it here in the context of time you will spend writing on a 

very regular basis. Your writing has the potential to change your life, as well as the lives of 

so many others. Protect your time to write by creating a tight schedule you will adhere to at 
least five days each week. 

I was not a writer when I began my entrepreneurial journey in 2006. No, instead I was 

someone who talked about writing but putting pen to paper or fingers to typewriter was a 

rare occurrence and very seldom happened. There were times every few years when I 

would come up with an idea and spend the next couple of days furiously getting it written. 

Then I would put it aside and my enthusiasm would slowly wane, my candle of hope would 

flicker, and my flame would finally burn out. In those days I would wait for the inspiration 

to write to finally hit me; these days I begin writing and am inspired by the words that 

appear on the page. Like Wayne Dyer said so many years ago: 

"When you change the way you look at things the things you look at change." 

Determine when your "prime time" of each day occurs. My most awake and alert hours are 

from about six in the morning until ten or eleven in the morning. That is when I can be the 

most productive and creative and I insist on protecting that time at least five days each 

week. As I write this sentence it is just after nine on a Tuesday morning and I am engaged 

in this joyous process of writing this for you. Your life will change completely when you 

take back the power to determine exactly how you will spend each day, while also meeting 

the needs of the people around you. Explain this to your family and see how it works for 

you. It may be bumpy in the beginning but the results will astound you, I promise. 
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The Concept of Rocks, Pebbles, and Sand 
 

This is a time management analogy that will help you to protect your time and only engage 

in the tasks and activities that serve you and your overall life goals. if you aren't sure of 

what to work on at any given time, think about the rocks, the pebbles, and the sand in your 
life. 

I was first introduced to this concept while attending a three day seminar in 2005. The 

facilitator stood up before our group of about three hundred people holding a large empty 

glass jar. He filled the jar to the top with large rocks and then asked us if the jar was full. 

We answered yes, the jar was indeed full. 

He then added small pebbles to the jar, and gave the jar a bit of a shake so the pebbles could 
disperse themselves among the larger rocks. Then he asked again, "Is the jar full now?" 

We agreed that the jar was still full. 

He then poured sand into the jar to fill up any remaining empty space. We then agreed that 
the jar was completely full. 

The facilitator went on to explain that the jar represents everything that is in one's life. The 

rocks are equivalent to the most important projects and things you have going on, such as 

spending time with your family and maintaining proper health. This means that if the 

pebbles and the sand were lost, the jar would still be full and your life would still have 

meaning. 

The pebbles represent the things in your life that matter, but that you could live without. 

The pebbles are certainly things that give your life meaning (such as your work, house, 

hobbies, and friendships), but they are not critical for you to have a meaningful life. These 

things often come and go, and are not permanent or essential to your overall well-being. I 

rank writing as my most important pebble, giving it precedence over all of my other 
pebbles. 

Finally, the sand represents the remaining filler things in your life, and material 

possessions. This could be small things such as watching television, grocery shopping, or 

running other errands. These things don't mean much to your life as a whole, and are likely 

only done to waste time or get small tasks accomplished. These activities are also easily 

outsourced, but that is another discussion for another time. 

I've lost all of my personal possessions twice, first in 1992 during Hurricane Andrew in 

Miami, Florida and the second time in 1994 during the Northridge earthquake in southern 

California. Because I already thought of my material things as being the "sand" in my life's 

jar it was much easier for me to move past both of these experiences and on to the next 

chapter in my life. 

https://connieragengreen.com/
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The metaphor here is that if you start by putting sand into the jar, you will not have room 

for rocks or pebbles. This holds true with the things you let into your life. If you spend all of 

your time on the small and insignificant things, you will run out of room for the things that 

are actually important. 

If you find yourself going out to run an errand that could be done later on or by someone 

else, cleaning the house when it doesn't really need it, or turning on the television set when 

you don't even know what show is on then you are filling your life with sand instead of 
focusing on your rocks and pebbles. 

In order to have a more effective and efficient life experience, pay closer attention to the 

"rocks" in your life. They are the most critical to your long-term well being and happiness. 

These include interactions and relationships with family members and friends, your health, 
and your home environment. 

While you can always find time to work or do chores, it is important to manage the things 

that really matter first. The rocks are your priorities, while the other things in your life are 
represented by pebbles and sand. 

In order to stay productive and efficient in your personal and professional life, it is best to 

only have five rocks in the jar at any given time.  

Then comes your pebbles and I hope you will add writing and building your own business 

as a top priority here. And as for these pebbles, limit them to five as well. 

These rocks and pebbles may represent a project you want to accomplish such as writing a 

book or creating a product or course, spending dedicated time with your loved ones (by 

this I mean engaged in interaction instead of simply watching a television show together), 

spending time with your faith, focusing on your continued education, or maybe mentoring 

other people. Your top five big rocks and five powerful pebbles need to go into the jar first 
or else they will never get in at all. 

So, what is the main point I am making by sharing this analogy with you? 

If you are able to identify the important things in your life ahead of time and set aside the 

time you need to work on them, then in the long run it's alright to procrastinate a bit on the 

other projects that are not as important. 

The jar is still full with five rocks in it, so that is where your focus should lie in order to 

continue to live a full, happy life without over-obligating yourself. If you solve the big issues 

first by putting the rocks in the jar first, the small issues can still fall into place. However, 

the reverse is not true. 

This story appears in many forms, some even incorporating a fourth element of water. 

Water can refer to the small things of great importance and little significance in your life, 

such as tending a garden, browsing through a bookstore, or listening to music.  
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There is an excellent video on this topic inspired by Stephen Covey, author of The Seven 

Habits of Highly Effective People: Powerful Lessons in Personal Change. This book was 

originally published in 1989 and continues to be the one I turn to regularly when I am 

seeking additional growth in my life. The video includes a demonstration of the rocks, 

pebbles, sand concept that will help you visualize your life and goals more easily. It's at 

https://www.youtube.com/watch?v=fmV0gXpXwDU.  

 

Your Author Page 
 

A huge benefit of publishing your booster rocket on Amazon is the privilege of creating 

your own author page. This gives you prime real estate on the internet and links from 

Amazon back to your blog(s), photos and videos you choose to add, and even a place to 

mention your live events and other places where people can meet you in person. When I 

am in between speaking at, hosting, or attending a live event I will include information 

about my Rotary meetings so there is always a way for someone to meet me. 

The minute your book is published and available in the Amazon marketplace, go to 
https://authorcentral.amazon.com/ to get started. The page will look like this: 

 

 

Then you can add information, photos, videos, and your blog's feed and your page will look 

like mine: 

https://connieragengreen.com/
https://amzn.to/2Tv1iEj
https://amzn.to/2Tv1iEj
https://www.youtube.com/watch?v=fmV0gXpXwDU
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You can see that I have added my next live event under that section at the bottom of the 

page. 

Here's where you can see your ranking as an author. I'm proud to be ranked 48,448: 

 

 

And the world will see your page this way: 
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It is possible to create an author page on Amazon when you have contributed to another 

person's book or collaborated with someone else in any way. Once your first booster rocket 

is published go immediately to your page and request to add it there. Then you will be able 

to take full advantage of all of the features available to you on this platform. 

  

https://connieragengreen.com/
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Part IV - Upload, Publish, and Market Your Book 
 

I will now explain exactly how to upload and publish your booster rocket, but first I would 

like to share some relevant facts with you. The history of publishing on Amazon is a 

fascinating one. In 2005  they acquired a company called Book Surge. This South Carolina 

company was founded in 2000 and then became Create Space when Amazon stepped in. 

Thanks to the massive efforts of Amazon we all became eligible to publish our books on 

their platform using their POD (print on demand) capabilities. Gone were the days of self-

publishers having to order a thousand books or more and then fulfilling their own sales. 

Here is more information on all of this: 

https://en.wikipedia.org/wiki/CreateSpace 

And this comes directly from the CreateSpace.com site: 

History 

We were originally founded as CustomFlix Labs, Inc. and BookSurge Inc. 

CustomFlix launched in 2002 when four colleagues decided to make widespread distribution 

easier for independent filmmakers—they started CustomFlix, a DVD on-Demand company. 

BookSurge was launched in 2000 by a small group of writers who wanted to create 

opportunities for authors to not only publish their work, but to also retain their content rights 

and sales profits. BookSurge grew to support leading publishers and independent authors, 
offering complete self-publishing, on-demand printing, and online distribution services. 

In 2005, BookSurge and CustomFlix were both acquired by Amazon.com. CustomFlix’s name 

was changed to CreateSpace in 2007. In October of 2009, due to the harmonies that would be 

created in the businesses, the CreateSpace and BookSurge brands merged under the 

CreateSpace name to become the publishing and manufacturing on-demand leader for 

independent content creators, publishers, film studios, and music labels. 

Amazon launched Kindle Direct Publishing in November of 2007, to coincide with the 

release of the first Kindle device. This allowed us to publish our eBooks in a digital format 

that would be connected to Amazon's online store, making it easier for readers to find our 

writing when they search for our name or by using keyword phrases. 

Here is more information about this part of the story: 

https://en.wikipedia.org/wiki/Kindle_Direct_Publishing 

In August of 2018 Amazon phased out Create Space and instructed us on how to move our 

titles over to Kindle Direct Publishing quickly and easily. Even though many of my clients 

feared this change I found the transition to be a seamless one. Now both Kindle and print 

https://en.wikipedia.org/wiki/CreateSpace
https://en.wikipedia.org/wiki/Kindle_Direct_Publishing
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versions of our books reside in one place and the self-publishing process has never been 

easier. 

I came aboard in July of 2010 with the publication of my first book, Huge Profits with a Tiny 

List: 50 Ways to Use Relationship Marketing to Increase Your Bottom Line as a paperback on 

Create Space. Little did I know at that time what my future held in regards to authorship 
and publishing. 

There is an interesting article on how this began to unfold at 

https://www.nytimes.com/2011/10/17/technology/amazon-rewrites-the-rules-of-book-
publishing.html 

 

Uploading and Publishing on the Kindle Direct Publishing Platform 
 

Begin by creating a free account at Kindle Direct Publishing. My account defaults to English, 

but this site is also available in German, Spanish, French, Italian, Portuguese, and Dutch. 

You will need to answer some questions and include information about your bank account 

and tax details. Authorship is a real business and you will be required to pay taxes on your 

earnings. Speak with the tax professional who serves you in this capacity and they will 
answer any questions you have about this part of the process. 

When you are ready to add your first title, go to this screen on the first page: 

 

This is almost self-explanatory but I will share more details with you here. You will want 

someone to format your manuscript for you. I have now used Fiverr.com twice for this 

purpose and have been extremely happy with the results. I also have my covers created on 

Fiverr.com some of the time. I continue to work with a book designer for many of my more 

complicated and sophisticated projects but that is not cost effective when you are first 
starting out. 

The next section includes the description, keywords, and categories and this is where your 

hours of research will truly pay off. 

This is the screen that comes up now: 

https://connieragengreen.com/
http://connieloves.me/HugeProfitsTinyList
http://connieloves.me/HugeProfitsTinyList
https://www.nytimes.com/2011/10/17/technology/amazon-rewrites-the-rules-of-book-publishing.html
https://www.nytimes.com/2011/10/17/technology/amazon-rewrites-the-rules-of-book-publishing.html
https://kdp.amazon.com/en_US/
http://connieloves.me/fiverr
http://connieloves.me/fiverr
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Choose your book's language. Add the title and the sub-title. Think of your keywords when 
choosing these. Your booster rocket is not a part of a series, so leave that section blank. 

This is what you see next: 
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You will not need an edition number for this book. In the dropdown next to this section it 

says: 

An edition is a particular version of a book. The edition number tells readers whether the book 

is an original version or an updated version. If this is the first time you have published this 

book, enter the numeral 1. If the book was previously published and the version you are 
publishing contains significant changes, enter the numeral 2 (and so on). 

You are the primary author. You probably do not have any contributors, but if you do add 

their names here. 

The description will appear on your book's Amazon detail page. The dropdown here says: 

Customers view your book description as they shop on Amazon. Often, it is a reader's first 

experience with the content of your book. A well-written description piques readers' interest 

and assures them that your book is of high quality. 

Spend as much time as you need to include your detailed, keyword rich information in a 
way that welcomes your reader and prospect. 

Next comes the sections on publishing rights, keywords, and categories. 

 

 

In the dropdown for publishing rights it says: 

https://connieragengreen.com/
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Choose this option if your book is under copyright and you hold the necessary rights for the 

content being published. 

The dropdown for public domain work says: 

Select this option if you are publishing a public domain book. Keep in mind that the duration 

of copyright varies between countries/regions. So, if your book is in the public domain in one 

country/region but not another, you must identify your territory rights accordingly. Learn 
more about publishing public domain content on KDP. 

The link at the end takes you to a page on the KDP (Kindle Direct Publishing) site on 
Publishing Public Domain Content. 

You will want to choose the first option because you hold the necessary copyright for your 

original content. 

The keywords section is where you will enter the seven keywords that best describe your 

book, based on the research you have done on your topic and the authors and thought 

leaders who have written and published their own booster rockets. Be sure to include your 

full name as a keyword, as that will serve you well over time. 

 

The dropdown says: 

Search keywords help readers find your book when they browse the Amazon site. You can 

enter keywords or short phrases that describe your book and are relevant to its content. The 

best keywords are those that do not repeat words in the title, category, or description, as these 

are already used to help readers find your book. Some types of keywords are prohibited and 
may result in content being removed from sale. Learn more about KDP's keyword rules. 

The link at the end takes you to a page called Make Your Book More Discoverable With 

Keywords. 

Did you ever imagine the KDP site to be filled with so much valuable training and 

information?! 

The categories section is also very helpful. The dropdown says: 

A browse category is the section of the Amazon site where users can find your book. Think of 

the browse category like the sections of a physical bookstore (fiction, history, and so on). You 

can select up to two browse categories for your book. Precise browse categorization helps 

readers find your book, so be sure to select the most appropriate categories for your book. 

The final section includes the ability to select the age and grade range (I did include this for 

my Baseball Short Story Anthology so that Amazon would know it is for all ages) and the 

choice of whether to make your book available for pre-order.  

In the dropdown for "Is KDP Pre-order right for me" it says:  

https://kdp.amazon.com/en_US/help/topic/G200743940
https://kdp.amazon.com/en_US/help/topic/G201298500
https://kdp.amazon.com/en_US/help/topic/G201298500
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Pre-order lets you offer customers the option to pre-order your book as much as 90 days 

before the release date. On your book’s release date, customers who pre-ordered your book 
will automatically have it delivered to their Kindle. Learn more 

The "Learn more" link takes you to another page on the Kindle Direct Publishing Site called 

Kindle eBook Pre-order. 

 

 

 

Once you click "Save and Continue" you will be taken to the area where you may upload 

your content and cover image. 

Here are some examples of books on my KDP "bookshelf" that are available for sale on 
Amazon: 

 

https://connieragengreen.com/
https://kdp.amazon.com/en_US/help/topic/G201499380
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You can see that I write and publish on a variety of topics, not just ones on my main topics 

of marketing and entrepreneurship. I chose to do all of these under my own name instead 
of using a pen name or nom de plume.  Here are some more of my books: 

 

 

Diversity over time can be crucial to your success, in my opinion. You can see that in 

addition to my business books I have two coloring books, the collection of short stories 

about baseball, and a book about teaching financial responsibility and values to kids. 

On the right-hand side of each of these pages is located the various actions you may take for 
your book. The Kindle choices are: 

• Edit eBook details 

• Edit eBook Content 

• Edit eBook pricing 

• KDP Select Info 

• Promote and Advertise 

• Manage Matchbook 

• Add X-Ray 

• Unpublish eBook 

• Unlink Books 
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When you enroll in the Kindle Direct Publishing (KDP) Select program you agree to not 

offer your eBook (the digital version that sells on the Kindle platform) for sale anywhere 

else. This allows you to give away your book for a total of five days every ninety days. You 

may exit this program at the end of any ninety day period. I have stayed in KDP Select for 
all of my titles for as long as I been writing and publishing my books. 

The paperback version of your book includes these choices: 

• Edit print book details 

• Edit print book content 

• Edit print book pricing 

• Request Printed Proofs 

• Request Author Copies 

• Promote and Advertise 

• Unpublish print book 

• Unlink Books 

 

These are more of the books I write to teach people about online marketing and 
entrepreneurship: 

 

 

https://connieragengreen.com/
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Marketing: This is Forever! 
 

Now the fun begins, in my opinion. Marketing is something I love and I often say that it took 

me until the age of fifty to finally find something I love more than anything else, that I do 

each day in my business, and that I am very good at doing for myself and for others. I have 
been called the "Marketing Madwoman" and I wear that moniker with pride. 

And remember, you do not have to market forever, just until you die! 

Learn to love marketing and become good at it and you will find great success with your 

business, no matter which niche you serve. 

Earlier I wrote about time management and shared the "rocks, pebbles, sand" concept and 

analogy with you. Writing and marketing are at the tops of the list when it comes to my 
pebbles and I suggest you think of it this way as well. 

Writing, marketing, and sales skills go hand in hand. 

If you're an author, that means you work in sales. In fact, if you're a human being on this 

planet that communicates with another human being, you work in sales. That's because 

sales isn't just about selling products like a book. It's selling someone on the story you're 
telling so that they "buy" into it and it moves them. 

It's selling yourself and your ideas. It's selling someone else on making a positive change in 

their life. That means learning sales skills is a must for any author. And that is why booster 
rockets will work so well for you. This strategy does three things for you: 

• Allows you to show off your writing skill 

• Markets for you in a covert way 24/7/365 

• Sells people on you, while also directing attention to your topic 

• Positions you as an expert and authority on your topic 

But...this will only happen when you begin marketing and thinking of this as a part of each 

day that furthers your business and your goals. Here are the methods I use that continue to 
be effective: 

• Blogging - your blog is your "home on the internet" and the first place people go to 

find out more about you.  Post regularly on your primary topics and mention your 

booster rocket at the bottom of each post. 

• Once your articles are published on your blog, publish them on LinkedIn Articles 

(formerly known as LinkedIn Pulse) and on Medium.com. Find me on LinkedIn at: 

https://www.linkedin.com/in/connieragengreen/                                                           

and on Medium at: https://medium.com/@connieragengreen 

• Please do not forget about Twitter in terms of marketing. It is the only social media 

site that I have set to a public view, meaning that anyone on the internet may view 

https://www.linkedin.com/in/connieragengreen/
https://medium.com/@connieragengreen
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my entire feed at any time. I have over twenty thousand followers on this site and it 

continues to be excellent for visibility, credibility, and profitability over time. I'm at: 
https://twitter.com/ConnieGreen. And be sure to use the hashtag #boosterrocket to 

connect with me and other "Book Launch Booster Rocket" writers and 

entrepreneurs.  

• Become an affiliate marketer in order to learn from those who have been online 

longer than you have and to build relationships with the "movers and shakers" 

within your niche. I did this purely by accident when I was getting started and it was 

quite the education. Contact me if you are not sure who to be an affiliate for right 

now.  

• Include a link to your booster rocket and any other books you have in your bio, on 

your blog's "About" page, and anywhere else you have the opportunity to share 

detailed information about yourself. 

• Take an excerpt from your booster rocket and create a lead magnet to give away so 

that people will opt in to your list. Flesh out this excerpt so that it targets the exact 

people you wish to connect with. Have a call to action at the end of this lead magnet 

that directs readers to purchase your booster rocket, as well as any other books or 

courses you have available for sale. 

• Create a simple information product and sell it on either JV Zoo or Warrior Plus. 

Both of these platforms handle all of the details for you, give you access to 

thousands of affiliates, and introduce you (and your booster rocket) to everyone 

who takes a look at your product information page. This product must be directly 

related to your primary topic and at a price point that makes an easy entry for those 

who do not yet know you. I recommend selling something you create quickly for no 

more than twenty dollars. 

• Reach out to the people whose lists you are on to begin building a relationship. if 

you have purchased a product or course from someone, bought their book and left a 

review, or joined a membership site they run, write to them to introduce yourself 

and then invest the time to grow the relationship. You will be surprised at how open 

people are to connecting 

• Host a weekly or monthly teleseminar or podcast where you share information on 

your topic. Always mention your booster rocket along with anything else you are 

promoting. 

• Set up a WordPress site dedicated to promoting your booster rocket. Allow visitors 

to opt in to receive more information and training over time. 

• Start a free or low cost membership site on your topic. This can easily be added to 

the website you set up in my previous tip above. This just may be the most effective 

and lucrative way to build your credibility and visibility on your niche topic. 

 

https://connieragengreen.com/
https://twitter.com/ConnieGreen
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You may have thought about publishing your booster rocket as an eBook and selling or 

giving it away on your own website, but based on my own experience and that of people I 
mentor that will not serve you well over time for two specific reasons. These include: 

• Your would have to drive your own traffic to the site, rather than leveraging the 

power of Amazon to do that for you. This will save you an incredible amount of time 

and money over the years. 

• Delivering your book digitally to others as a PDF (Portable Document Format) is 

very different from allowing them to purchase it on Amazon for their Kindle Reader 

or other device. Your title will become a part of their Kindle library of books and will 
not end up on a hard drive somewhere, eventually to be forgotten. 

Your booster rocket becomes an information product that is always available for sale 

online and easily found through the title, your name, and by the keywords and categories 

you have chosen. Your book details are available as well, along with information about you, 

any other books you have written or contributed to, and reviews that your readers will 

write over time. In these ways, your book's page on Amazon and your author page at 

Author Central become "living" pages on the internet that you control in many ways and 

that will promote you for years to come. It has been almost nine years since publication of 
my first book and that single event changed my life forever. 
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Part V - What's Next? 
 

Now that your booster rocket is uploaded and published, what will you do next? As much 

as you may be tempted to put your feet up and wait for speaking engagements, joint 

venture opportunities, and cold cash to being rolling in, that simply will not happen. 

What will happen is that you now have the unique opportunity to up your game and take 

your life to the next level. For once you have worked to achieve more than you have in the 

past the momentum builds, your mind is filled with new ideas, people want to follow you 

and work with you, and you can never go back to the person you were before you wrote 

your booster rocket and everything was put into motion for the fast track to success. Please 

allow me to explain what I mean here in further detail. 

In this day and age you and I are able to write our own ticket when it comes to the path we 

want to follow and the journey we wish to take with our lives. My story is an excellent 

example of how this can transpire. 

I was very poor growing up, yet I was able to work hard in school and go to college at UCLA 

in Los Angeles, California. I went on to graduate school but decided not to finish and to go 

into the work force instead. I worked in real estate as a broker and residential appraiser for 

more than twenty years, which gave me the knowledge and resources to purchase property 

to live in and also to have rental income. 

During that time I returned to college and earned a teaching credential and I taught school 

for many years. In 2006 I resigned from the school district and gave away my best real 
estate clients in pursuit of my new life as an author and entrepreneur. 

I have been highly successful with these ventures and continue to reinvent myself every 

few years. 

What do you want in your life? Are you willing to do the work to achieve your goals? Can 
you now believe that anything is possible? 

Once you have written down your goals, write and publish a booster rocket that will allow 

you to get your name and message out to the world, and more specifically to the exact 

people who make up your target audience. Soon you will have a following and the world 

will be your oyster. 

Many of us say that we are overnight successes that took a few years to achieve our goals. 

Reach out to me anytime you would like to pursue this conversation further. Use the 
hashtag #boosterrocket on Twitter - I'm @ConnieGreen - to share yourself with the world.  

https://connieragengreen.com/
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Summary and Conclusion 

Thank you for being an integral part of "Book Launch Booster Rockets." It is my goal and 

intention to help you move closer to the life you desire by helping you to create your own 

booster rocket. Please reach out to me if you need more direction or have questions or 
comments about what you have learned here. 

Here are some resources you may find helpful in your quest for great success: 

My Online Marketing Incubator Mentoring program is at:  

(http://TheOnlineMarketingIncubator.com) - Work with me personally, as well as with my 

current students and mentees. These programs include the opportunity to speak and 

present at one of my live events, as well as an invitation to be a part of one of the Retreats I 
host several times a year in Santa Barbara, California. 

If you need high value PLR (private label rights) content I recommend: 

Lots of excellent goodies from Tracy and Susanne from Piggy Makes Bank 

The Art of Storytelling from Alice Seba 

Alice Seba – Free PLR  

Alice Seba – Facebook Ads and Social Media Graphics 

Overcome Procrastination, Reduce Stress, Gain Willpower 

from Justin Popovic 

Ronnie Nijmeh – Self-Help PLR 

4) 17 Done for You Coaching Forms from Coach Glue 

Teach Your Tribe package from Coach Glue 

Content Repurposing from Coach Glue 

Meal Plan & Prep from April Lemarr – scroll down a bit for download 

April’s PLR Content Strategy is also free 

Sue Fleckenstein – Sue continues to WOW! me with her content 

Template for Planning Your Content from Sharyn Sheldon 

Also from Sharyn: How to Create Your Own 30 Day Challenge…In a Day! 

http://theonlinemarketingincubator.com/
http://connieloves.me/PiggyFree
http://connieloves.me/YourStory
http://connieloves.me/freePLR
http://connieloves.me/FBMarketing
http://connieloves.me/JustinFree
http://connieloves.me/selfhelpplr
http://coachingstickyglue.com/
http://connieloves.me/TeachYourTribeFree
http://connieloves.me/CGContentRepurposing
http://connieloves.me/AprilPLR
http://connieloves.me/AprilContentStrategy
http://connieloves.me/SuePLR
http://connieloves.me/Sharyn
https://affiliates.contentsparks.com/aff/idevaffiliate.php?id=1200&url=503
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Bonus Gifts from Elite Writer’s Lab: Writer’s Appreciation Week 

Alice Seba and Ron Douglas – Free Writing Templates 

All Of These Are At No Cost, To Get You Started Today. 

 

Visit my two main blogs to see what else I am up to at any given time. They're at: 

https://HugeProfitsTinyList.com           |           https://ConnieRagenGreen.com 

Listen to my most recent audio training at: 

https://AskConnieAnything.com 

 

My books on entrepreneurship and more are at: http://ConnieRagenGreenBooks.com - 
check out my most recent titles to see which is best for your goals. 

 

 

Affiliate Disclaimer: Many of my recommendations are provided through an affiliate 

link. This means that I personally use each product, course, or training I recommend and 

that it has received my "Green Seal of Approval". At no time will you ever pay more, and 

many times I have negotiated a special pricing so that you will receive additional benefits 

through my link at no additional cost. 

https://connieragengreen.com/
http://connieloves.me/WriterAppreciationWeek
http://connieloves.me/9Templates
http://hugeprofitstinylist.com/
http://connieragengreen.com/
http://askconnieanything.com/
http://connieragengreenbooks.com/
http://connieragengreenbooks.com/
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About the Author 

 

Connie Ragen Green is a bestselling author, publisher, international speaker, and online 

marketing strategist who is dedicating her life to serving others as they build and grow 

successful and lucrative online businesses. Her background includes working as a 

classroom teacher for twenty years, while simultaneously working in real estate as a listing 

broker and residential appraiser. In 2006 she left it all behind to come online, and the rest 

is history. 

She makes her home in two cities in southern California; Santa Clarita in the desert and 

Santa Barbara at the beach. In addition to her writing and work online, Connie consults and 

strategizes with several major corporations and local non-profits, as well as volunteering 

with groups such as the international service organization Rotary, the Boys & Girls Clubs, 

the Benevolent Protective Order of Elks, the women's business organization Zonta, and 
several other charitable groups. 

As a recipient of the Merrill Hoffman Award, presented to Connie by the Santa Barbara 

Rotary Club, being honored with this award has strengthened her resolve to serve others 

around the world in any way she is able to by using her gifts, talents, and experiences in a 
positive, authentic, and sincere manner. 

Implementing and teaching a variety of business models, including information product 

and online course creation, affiliate marketing, authorship, local business marketing, and 

membership sites, Connie teaches newer entrepreneurs how to replace or supplement 

their income by leveraging the power of the internet. This is work you will love that can be 
accomplished from home or from wherever in the world you happen to be. 

Please pick up one or more of my books as a way to get started on the path to online 

entrepreneurship. If you're not sure where to begin, simply hit "reply" to any of my email 

messages and I will respond to your questions promptly. 

 

http://connieragengreenbooks.com/
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